KpynHocnMmBOnbHbIE
KannecTpymnHble
NPUHTEpPbI

Mpumep BHeapeHNA

B kKomnaHuu Kettle
Foods

MapKknpoBKa HenocpeacTBeHHO

Ha INVHN NOMOTraeT KOMMaHWN
Kettle Foods yBenununtb

Bpema 6ecnepe6onHOn padboTbl n
CKOHLIeHTPMpOBaTb CBOe BHMAaHNe
Ha NPON3BOACTBE NPOAYKTA

KomnaHusa Kettle Foods
CTPEeMUTCA NPON3BOAUTD
NOJIHOCTbIO HaTypaJibHble

1 camble BKYCHbIe YMMCbl

B mupe. C MOMeHTa cBoero
OCHOBaHMA B 1982 r. KomnaHnA
JoBena [0 CoBepLUeHCTBa
TEXHOJIOrNIo NPUroToBJIeHNA
KapTodenbHbIX YNNCOB B KOTNe.
CeropHsa KapTodenbHble YNNCbl
Kettle Brand® moxxHO Kynutb

B cynepmapkKeTax 1 MmarasmHax
HaTypasbHbIX MPOAYKTOB BO
Bcex 50 wrtatax CLUA, a TakXKe

B KaHapge, A3nu n 3anagHon
EBpone.

PaboTas Ha NonHyto MOLLHOCTb, 3aBOA Kettle Foods B r. benyar, wrat
BUCKOHCWH, OCYLeCTBAAET NOCTaBKM AN KNneHToB Ha CpeaHem 3anaze
1 Boctourom lNMobepexbe CUIA, rae cnpoc pacTeT ¢ pekopaHON CKOPOCTbIO.

Koraa 8 mMapte 2007 r. B ropoge benoiT 6bin OTKPLIT HOBbLIN 3aBOA, KOMMaHWs
YCTaHOBMNA Ha €ro NPOV3BOACTBEHHDBIX TMHUAX NATb NPUHTepoB Videojet®
2300 Cepun Ana KpynHOCUMBOIbHOWM MapKNPOBKK. OHV NpeiHa3HaueHbl
I8 HAHECEHNA MAPKMPOBKM C NEPEMEHHBIMM AaHHBIMY Ha KOPOOKaX.
MapK1paTopbl 06eCneUnBatoT BbICOKYIO HAAEXHOCTb 1 MaKCUManbHOe Bpems
6ecnepeboiiHOM PaboTbl, UTOOBI MOXHO ObINO CKOHLEHTPUPOBATLCS Ha
npoLeccax NPOV3BOACTBA U He AyMaTb O npoLecce neyatn. Kpome

TOro, NMPUHTEPbI MOMOratoT KomnaHwuK Kettle Foods cokpaTTb 3anacsl
npeABapuTENbHO OTNEYaTaHHOM roGpPOoTapbl, HEOOXOAMMOW ANA YNAKOBKM

Y TPAHCMOPTUPOBKM FOTOBOM MPOAYKLMK, @ Takxke CNocobCTBYIOT
LOCTVIXKEHMIO KOMMAHWEN Lienen No PassmTmIo NPOV3BOACTBA.



«MpuHTepbl Videojet nerko
MHTErpupoBanunchb B HaLIN
NpoOn3BOACTBEHHbIE Npoueccbl. OHM

HafeXHbl, MPOCTbI B 3KCNayaTauuu,
1 [ONroBeuYHbl, Aa)ke npu pabore 24
Yyaca B CyTKM 10 LWeCTN AHe B Helenio.»

bo6 MaHuep, AupeKTOp 3aBoAa KOMNaHU
Kettle Foods

OHHO N3 caMbIX 3HAYNTENbHbIX Yuncbl komnaHum Kettle Foods
NPeNMyLLECTB NCMONb30BaHNA nocraenaTcA us benonta

. . ANCTPUGLIOTOPaM M PO3HUYHBIM TOProBLam
npuHTEPOB Vlderet AnAa B 06/11ML0BaHHbIX KpadpT-6ymaroii

kKomnaHun Kettle Foods — roppnpoBaHHbIX KopobKax. KomnaHus
3TO COKpalleHne BpeMeHM nevataet MHGOPMaLMIO, NPefHa3HAUEHHYIO
NpPOCTOeB AnA notpe6uTeneii n coaepxalyio

cBefieHUA O NPOAYKTeE, a TaKXKe WTPUXKOAbI
GS1 ITF-14. Takas mapKupoBKa no3BonseTt

B NpoLlecce JOCTaBK/ OTCNEXUBaTb NapTuio
no ee Homepy. lHpopmaLmA BKNlovaeT
apTUKYN, HAMMEeHOBaHMe NPoAYKTa,
pasnnyHbie 3aBOACKME KOAbl N CPOK
rogHoCTU.

«B Hawewn otpacnu
MapKMPOBKa NMeeT BaxkHOe
- - 3HauyeHwve. [paBunibHanA
VI YeTKasa MapKMpPOBKa
obecneyyBaeT 6e30MacHOCTb
NPOMYKTOB MUTaHWUA AA
SOy KOHeYHbIX NoTpebutenei.
@ A [MowHTepbl Videojet HaHOCAT
. HETKYIO 1 KOHTPACTHYIO
AFEMWR EAPTE.T MApPKMPOBKY Ha Kax oW

P =ity rior < S YIMakoOBKe», — roBOPUT bob

‘l : MaHuep, ANpeKTop 3aBojaa
* KomMnaHum Kettle Foods.

«Ham BaXKHO MMETb BO3MOXHOCTb YMTaTb MK
CKaHVpoBaTb MHGOPMaLMIo B Nioboe Bpems,
MHaye Mbl MPOCTO He CMOXKEM OTNPaBUTb
KOPOOKY 1 Ham NpuaeTca NoTpaTuTb
[OMNONHKTENbHOE BpemA Ha ee NOBTOPHYIO
MapKMPOBKY», — AOOABAAET OH.

OAHO V3 CamblX 3HaUUTENbHbBIX MPENUMYLLECTB
1cnonb3oBaHua NpuHTepos Videojet ana
KomnaHwuu Kettle Foods — 310 cokpalierve
BpemeHu npoctoes. CneymnanncTsl Videojet
COCTaBWAW pacnucaHmne No TeXHNYECKOMY
06CNYKMBAHWIO MPUHTEPOB, @ B OCTaSIbHOM
00opynoBaHMe NPakTUYeCKM He TpebyeT
BHVMAHWA.

«Halw meHeaxep No TeXHNYECKOMY
00CNYKMBaHMIO OLIEHNBAET BPEMA
6ecnepeborHo paboTbl MPUHTEPOB

899,99 %», — roBopwuT MaHuep. «Ham He
HY>KHO CaMVM BbINOSHATL TeXOOCNYKMBaHWe
UM BHENNaHoBO 3B0HMTL B Videojet. Mbl
MOXEM PacCUnTbIBATDL, YTO NMPUHTEPbI MOMOTY T
YBENMYUTb Hallle MPOW3BOACTBO, U KOrAa Mbl
CnpallvBaem y OrnepaTtopoB O NPUHTEPaX,
nepBOe, YTO Mbl CIIbILUMIM, <HAAEXHbIE».»
«Ceiyac Mbl MPOU3BOAVIM KapTodenbHble YMMChl
c 6onee yem ceMHaALATHIO BKYCaMM B YNaKOBKax
10 pasHbix pasmepos», — roBoput MaHuep.

«B CBA3M C 3TUM KOIMYECTBO YNakoBOK

B KOPOOKE MOXET OTNIMYATLCA, 1 MHGOPMALS,
HaHOCMMasA Ha Kaxayto KOPOOKY, Toxe pasHas.
C npuHTepamm Videojet Mbl MOXem CBeCTH

K MUHVIMYMY KOSTMYECTBO NPeBapuTesisHO
oTneYyaTaHHoOM rodpoTapbl, KOTOPYIO
HeOOXOAMMO XPaHUTb Ha CKNaAe, MOCKONbKY Mbl
MOEM HaCTpanBaTb HAHOCUMYIO MHOPMALMIO
Ha Kaxx[ol KopoOKe B 3aBMCUMOCTY OT NPOfyKTa
BHYTPU. Mbl MOXEM MCMONb30BaTh KOPOObI
O[JHOrO pasmepa 1A YMMNCOB BOCbMY PasHbIX
BKYCOBY.



«[1nA HaC 3TUKeTNPOBaHMe
O3HaYaeT XpaHeHKe,

MeyaTb U HaKNenKy STUKETOK
Ha KaXabln Kopob», —
rosopuT MaHuep. «/Vib|
XOT/M MevataTb NPAMO Ha
KOPOOKe, MOCKObKY MOXHO
130eXKaTb NMLLIHMX 3aTpaT Ha
CaMW STUKETKI 1 BPEMEHHbIX
3aTpaT Ha UX HaHEeCeHe,

Ha npou3BoACTBEHHOW NMMHUM KOMMAKTHble
neyatatoume ronosku npuHtepos Videojet 2300
Cepun yCTaHOBEHbI BHY TP MaLLMHbI, KOTOPan
3aK/1eMBAET NIEHKOM 3aKPbITble KOPOOKM.

[pwv 3TOM NPUHTEPDI HE 3aHMMAIOT INLLIHEro
MecTa, NPOV3BOANTENBHOCTb YBENNUMBAETCA,
6narofapa OAHOBPEMEHHOMY BbINOMHEHNIO
AByx npotieccos. Onepatopsl yKNagsiBaoT
3anonHeHHble NMaYkM C YMncamm B KOPOOKM,
3aTem KOPOOKM 3aKNenBatoTCA U OAHOBPEMEHHO
HAaHOCWTCA MapKMpPOBKa. Koraa kopobka
3aKpbiTa, OHa BPYUHYIO YKNablBAeTCA Ha
nanneTy 1 OTNPaBNAETCA B AUCTPUOBIOTOPCKME
LEHTPbI M PO3HUYHBIM NPOAABLIAM.

«3aBof B benonTe aBTOMaTV3MPOBaH 1 OCHalLEeH
60bLLIVIM KONMYECTBOM 3M1EKTPOHHOIO
00opyaoBaHWA, cpeAcTBamm cOopa AaHHbIX

11 KOHTPOA MPOLIeccoBy, — roBOpUT MaHLuep.

«[puHTepbl Videojet nerko MHTerpupoBanvch
B Hallli MPOMN3BOACTBEHHbIE MpoLiecchl. OHY
HaAeXHbl, MPOCTbI B SKCMyaTaLum,

1 JONTOBEUHbI, flaxke Npw paboTe 24 yaca

B CYTKM 0 WeCTW AHEN B HeAeno.»

MaHuUep OTMETWS, UTO VM3MEHEHVE MHGOPMALMN
ANA MapPKMPOBKM 3aHMMaeT He 6onee

MUHYTbl. OnepaTopbl NPOCTO BEIGUPAIOT KOZ,
NpoAyKTa 13 roToBOro MeHto B MHTepdeiice
npuHTEpa. Bce HeobXxoaMMble faHHble AnA
MapK1POBKHM aBTOMAaTUUYECKM HaCTPOEHDI,

YTO yNpoLLaeT onepaTopy M3MeHeHne
NHGOPMALIMM NPU YNaKOBKE HOBOTO NPOAYKTa
Ha NPOW3BOACTBEHHON NMHUK. OfHa K3
BaXKHbBIX MHMUMATMB KOMMaHWW - NONUTUKA
YCTOMUYMBOrO Pa3BUTUA CPeaM NpoYero
peanuvsyeTca B MOUCKe YNakoBKy, Hanbonee
6e30MacHI AnA OKPYKatoLlen Cpeabi.
MpuHTepsl Videojet BHOCAT CBOM BKNaj

B IOCTUXeHWe 3TON uenu, obecneuynsas
KomnaHum Kettle Foods BO3MOXHOCTb nevaTatb
pa3nnyHble JaHHbIEe HEMOCPEACTBEHHO Ha
KopobKax, CoKpallas NnoTpebHoCTb

B MHOTOUMCNIEHHbIX BapyaHTax
npenBapuUTENbHO OTMEeYaTaHHbIX KOPOHOK

1 n3beraa HeobXOAMMOCTU NCNOMNBb30BaHNUA
STUKETOK.

Mcnonb3aya cuctemsl nevatv nepemMeHHbIx
AaHHbIx Videojet Ana MapKMpPOBKM BTOPUYHOW
ynakoBkM, komnaHua Kettle Foods nmeert
rapaHTVio, UTO Ha KOpobKax BCeraa HaHeceHa
yeTkas v npaswnbHaa nHdopmauma. [ina Kettle
Foods npunHTepbl 0becneumsaioT CoKONCTBIE,
N KOMMaHWA MOXET COCPeA0TOUNTLCA Ha
CBOEM CTPEMNEHMN K CO3AaHNIO MAEaNbHbBIX
KapTodenbHbIX YMMCOB.



CnoKoncTeme CTaHOBUTCA CTaHQAPTOM

Komnanua Videojet — Befywimin npon3soamTens 06opynoBaHNa And
NPOMbILLAIEHHOM MAPKMPOBKM 1 STUKETUPOBaHMA. CneumanicTbl KOMMaHmm
ycTaHoBWM 6onee 325 000 npuHTepoB Videojet no Bcemy Mupy. BoT nouemy. . .

I/ICI'I(MIIbByeM Hall COpOKaJ’IeTHI/IIZ onbIT pa6OTbI B Pa3HbIX . @E%éﬁpel’lyTaLll/lM — KayecCTBO N HafeXHOCTb
CTpaHaXx Mnpa, 4TOObI MOMOUb BaM Bbl6paTb, YCTaHOBWTb Hallero O60pyﬂ,OBaHI/IF| M PaCXoOHbIX MaTePKanos, a Takxe
N NCNONb30BaTb CaMOe SKOHOMUYHOE peLlleHne, Haniydrm BbICOKMIN ypoBeHb O6CJ'Iy>KI/IBaHI/IH KNMEHTOB, MO3TOMY
o6pa30M COoOoTBETCTBYIOUEE BallM Tpe6OBaHI/1F|M. Bbl6l/lpaﬂ KOMMNaHmto \/ideojet Bbl MOXeTe 3abbiTb

npeMIaraeM LLIl/IpOKI/II7I ACCOPTMMEHT NPOAYKLIMM O TPYOAHOCTAX, C KOTOPbIMK CTaJTIKMBAJTUCb pPaHbLUe.

1 TEXHONOI M, KOTOPbIE AAIOT OCA3aEMble Pe3ynbTaThl « MexayBlaponHon cetn KomnaHum paboTatoT bonee

B CaMblX Pa3Hbix 00NacTAX MpUMeHEHNA. 3 000 coTpyAHWMKOB, Halle 060pyAoBaHWe NpodatoT bonee
175 ANCTPUOBIOTOPOB W MPOW3BOAMUTENEN MPOMBILLIIEHHOMO
obopynosanua B 135 cTpaHax mupa. [oatomy, rae 1 koraa
Obl Bbl HY PELUMAN OTKPBITb CBOE [€10, Mbl BCEraa K BaLLMM

pa3pdbaTbiBaeM MHHOBALIMOHHbIE peleHvs. Mbl Bceraa
BKNaAblBaeM CpeACTBa B HOBbIE TEXHOMOMMN, UCCNEA0BaHNA
1 pa3paboTKy, a Takke B MOCTOAHHOE COBEPLIEHCTBOBAHNE.

ycnyram.

Mbl aBnaemca nngepamm cBoen oTpac/In N XOTUM NMOMOYb
BaM 3aHATb nuavpytollee NonoxeHve B BaLlen.

9 MpencTaBnTenbCTBa B GONLLIMHCTBE CTPaH
M1pa

[ J Otpensl Npoaax 1 obcnyxmanua Videojet
@ TpovssoncTso 1 paspaboTka NPOsyKUMN

CTpaHbl, rae eCTb 0dUCh Npoaax
v cepaucHble LieHTpb! Videojet

K CTpaHbl, B KOTOpbIX Videojet npeacTasneH
ANCTPUOBIOTOPaMU
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